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Abstract

The objectives of this research were 1) to study the level of QR code innovation acceptance
decision of Songkhla Rajabhat University students, and 2) to compare the acceptance decision on QR code
innovation of Songkhla Rajabhat University students. This research was quantitative method research. The
conceptual framework was applied by Everett, M, Rogers. The sample group was 391 Songkhla Rajabhat
University students determined by Krejcie Morgan ‘s table. The instrument used in the study was a
questionnaire. Statistics used in data analysis were frequency, percentage, mean, standard deviation, and
One-way ANOVA.

The results of the study revealed that: 1) student’s decision to accept the QR code innovation,
overall was at a moderate level. It found that knowledge level was at much level, and other steps were at
a moderate level. 2) Gender factor did not affect the decision to accept the QR code innovation at the

statistically significant level of .05.

Keywords: Innovation acceptance decision, QR code.



